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Identify The Disruptive Potential And Time Frame Of Impact For Your
Industry

The Top Emerging Technologies For Digital Predators

Disruptive potential
A
Internet-of-things
(loT) software

and solutions Al/cognitive

Change Intelligent
the world agents Hybrid

wireless
Augmented
and virtual
reality

Real-time
Cloud-native interaction
Change o management . ~) Edge
industries apphcatlon - loT analytics computing
platform Spatial
analytics
) Personal
Insight identity and data
) Containers © platforms management
Major @ and container .
advantage management Security Customer
automation and journey
orchestration ' analytics
>
<1 year 1-3 years 3-5 years 5years
Achieve disruptive potential in
B Systems of automation [l Systems of engagement [ Systems of insight [l Supporting
technologies technologies technologies technologies
136032 Source: Forrester Research, Inc. Unauthorized reproduction, citation, or distribution prohibited.
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Game-Changing Technologies
Industry-
Specific
Business Intelligence, 3% 3%

Mobile (including 5G), 4%
Cloud (including Xaas), 4%

CRM
5%

Data Analytics
(including
predictive)
29%

Internetof Things

8%

Information

Technology

11%
Artificial
Intelligence
0,
Digital 19%
Transformation
15%
ID: 366757 2018 Gartner, Inc

Top Priorities for 2018 and 2019

Percentage of Respondents

Healthcare Providers (n = 97) Top Performers (n = 225)

-

Revenue/business growth Digital Digital Revenue/business growth

2 Digital Revenue/business growth Revenue/business growth Operational excellence

3 Cost optimization/reduction Operational excellence Operational excellence Cost optimization/reduction

4 Operational excellence Customer experience Customer experience Digital

5 Modernization (of legacy

systems) Data and analytics

Cost optimization/reduction Business or financial goals

Modernization (of legacy

New products and services systems)

6 Business model change Business or financial goals

7 Business or financial goals Cost optimization/reduction Business model change Data and analytics

Avrtificial intelli i )
maclﬁi':elre:nl\gi:;ce o - Industry-specific 6%  Industry-specific

8 Customer experience

9 Security Business model change 6% Data and analytics 5% ERP

10 Data and analytics 5% Industry-specific 6% New products and services 5% Business model change

Base: All answering, excluding “prefer not to answer”; n varies by segment
Showing the 10 most common answers per segment, coded open-text responses, multiple responses allowed
Q: What would you say is your organization’s top priority for 2018 and 2019?

Typical Performers (n = 2,244) Trailing Performers (n = 274)

ID: 367583 © 2018 Gartner, Inc
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The Reign of Digital Disruption — 2017 and Beyond

Digital Disruption

Social is Bussiness

By 2021
s St 0, (o) (o)
20% of all activities an individual 6 86 % 94 % 26 %
engages in will involve at least one of the Stop doing Will pay more Post Negative
bussiness for great experience comments

top-seven digital giants

Sophisticated Customers

By 2022
By 2020 0 7 blockchain-based business “Engage me “Meet my “Know me. “Understand
100 million will be worth $10 billion everywhere."  expections”  Wowme." andreward me."
consumers will shop in
augmented reality
Cloud
2014 51 % 2020 1/3 870/0
of workloads of all data of organizations
: : By.2.020 By°2020 - - in the cloud. in the cloud. using public cloud.
algorithms will positively 30% of web browsing sessions

alter the behavior will be done without a screen
of over 1 billion

global workers

Data Explosion

90 % 50X 2012 9 2020 50

Creat withinthe  Growth by  Billion Internet  Billion Internet

B @ @ E z%%

last 2 years. 2020 Device. Device.
By 2019
o 20% of brands will abandon
their mobile apps Rise of Mobility
- 50.3 % 78 %
< of ecommerce traffic Mobile Data
coming from mobile. Growth.

0 Through 2019
1 every $1 enterprises invest
in innovation will require an

additional $7 in core execution ORACLE

opTEQNMIX source: Gartner
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GROWTH OF THE IoT

THE NUMBER OF CONNECTED DEVICES WILL EXCEED 50 BILLION BY 2020 20.8

BILLIONS OF DEVICES
2018

34 8B
2019

2015
18.2B 28.2)137 421B

2014
14.2B 27 0B

2013

11.2B

2012

8.7B

2009
loT INCEPTION

BILLION
connected things by 2020’

1.3

TRILLION
worldwide spending on loT by 2019

500 + %

Growth in health consumer loT
connections from 2015- 2020

680 %
Growth of installed base of
healthcare loT devices by 2020




ARTIFICIAL INTELLIGENCE STATISTICS, BY SECTOR

Q70?0

estimated size of
Al-based analytics
market by 2020, up
from $8.2 billion

in 2013

Source: IDC

10«

increase in US military
spending on unmanned

and 2016 to $2.9 billion,
Source: US
Department

of Defense

570&:

robo-surgery
procedures were
performed in 2014,
compared with 1,000
in 2000

Source: Intuitive
Surgical

aerial vehicles between 2000

China

is the largest buyer
of industrial robots
and now makes up 25
per cent of the global
market, forecast to
rise to 38 per cent by
2818

Source: IFR

90-115bn

hours spent performing
household tasks could
be saved a year in
developing markets by
2025, equal to cost-savings
of $200-500 billion
Source: McKinsey

Up to

51 .9("1'\.

potential positive
impact to the
global economy
from driverless
cars by 2025
Source: McKinsey

SZ.Z‘J"

of assets could be
managed by robo-
advisers by 2020, up
from $255 billion in 2018
Source: AT Kearney/
MyPrivateBanking/
KPMG/McKinsey

516.3bn

estimated size of the
global agribot market
by 2020, up from

$817 million in 2013
Source: WinterGreen
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Determine Your Capability Roadmap for Digital Care
Assistive

5to0 10 Yrs. m
Digital
Clinical !
Patient Robots

Encounters
Decision Precision
Aids Medicine

2to 5Yrs.
Al _ Speech
Analysis

Healthcare
Advisors Consumer Dlagnosi e S
Wearables for e ' :
Monitoring Algorithmi Y Algorithmic
gorithmic — ‘
Critical L Marketplace
@ Condition emtrls Semantic

_ Surveillance g Genomics o Interoperability
/ Medicine
Healthcare External Clinical
: Interoperability Decision Support
Remote T

Patient

Monitoring 4 y - Enterprise
Virtual Care
Clinical

Integration Stand-Alone el PHI Consent Automation
Foundation Telehealth - — P ext-Goneration Management
R Nurse Call

EHR Support

for Virtual Care

Helper Colleague Mentor

<2 Yrs. 2to5Yrs. 5to 10 Yrs.

ID: 338038

10 Yrs.+

© 2018 Gartner, Inc



This

“Amazonification effect”
is transforming everything

from retail, to finance, and now the healthcare industry.

1 Million
Logging In

4,5 Million
Videos Viewed

#~ 3,8 Million

Search Queries

. 18.1 Million
: /" Text Send

# Download on the > GETITON 390,030
e & Appstore Google Play Apps Downloaded

:_ ) : 2,1 Million
- Snaps Created

Seconds

87,500
People Tweeting

347,222
Scrolling Instagram

188 Million

Emails Sent
694,444
ALk Hours Watched
$ 996,956

Spent Online

LF’LISLILA
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Digital distruption
has already
happened.

(=)

The world’s largest
taxi company owns
no taxis
(Uber)

B

The largest movie
house owns no
cinemas
(Netflix)

(L)

Large phone
companies own no
teleco infra.
(Skype, WeChat)

o

The fastest
growing banks have
no actual money
(SocietyOne)

The largest
accommodation
provider owns no
real estate
(Airbnb)

Largest software
vendors don’t write
the apps
(Apple/Google)

Popular media
owners create no
content
(Facebook)
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FIND ME / KNOW ME / HELP ME:

Human-centric
Healthcare

Healthcare providers are starting their
transformation to put the patient first.

J What is the
ideal healthcare
experience

for these consumers?
How?

Healthcare businesses I s |

will be built by: =
Convenient access Digital channels

ooooo

Q
-

Ongoing relationship

Interactive Patient Patient Portals & Virtual Data Driven
Care System Assistants & Personel Marketing & Campaign
Bl @ el it Health Management Tools Management
are in their journey and knowing what they
need before they need

Increasing Level of Activation 23>

.
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o L . e. o . . o Does not play an Some knowledge Believes that they are Believes that they are
. o ST 2 ety s active role in their with large part of their healthcare responsible for their
ST T e T Ll ee health. gaps. team. health.

. timely manner, predictively °
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Many Components Required

Precision
Medicine

Al
Personal Health Diagnostics .
Health "Trip Algorithms
Budget Advisor"

Imaging
Labs
Biobanks

S

Ry
1010 Population My Health

Register Plan

Assets :
Hospital

y
EMR Care Plan Summary
Care

My Records
Reminders

Health Data
Exchange

Health Connections
Cyber- Lifestyle Devices
— y Apps/ TF?IIetl'fiealth
Eligibility Monitoring atforms

Wearables
Governance for Health

Remote
Patient

Monitoring Nodes

Insurance
Plans

ID: 338041 © 2018 Gartner, Inc.
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PUSULA Al BASED CLINICAL PLATFORM
COORDINATE COMMUNUCATE PERSONALIZE

AUTOMATE

HIGH

= ®
Patient Portal fﬁ

ISt

Hi

Low

=

BIG DATA
WAREHOUSE

|
Clinical Portal

Health Tourism

Portal

Nursing Suite
DYNAMIC WORKFLOW - \ CONTENT
AND DOCUMENTS » >

MANAGEMENT

Oncology

Care Coordination &
Data Driven Marketing

CLINICAL
PATHWAY

CLINICAL DESICION C\

SUPPORT

Wearables

\%}O Operating Theater
PATIENT
REGISTRY




